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ABSTRACT

Objective: The application of the Theory of Planned Behavior (TPB) is employed to scrutinize how emotional
intelligence relates to the intention for social entrepreneurship within the context of Bangladesh. Specifically, this study
investigates whether relationship management, social awareness, self-awareness, and self-management components
constituting emotional intelligence- affect the decision-making process towards embracing social entrepreneurship.

Research Design & Methods: In accordance with a quantitative methodology, a cohort of 400 freshmen from
Bangladeshi universities, aged between 21 and 26, participated in responding to a structured questionnaire comprising
46 items. Data collection employed a systematic random sampling technique. Subsequently, for hypothesis assessment,
the SmartPLS version 4 software facilitated consistent PLS-SEM algorithm and bootstrapping analyses.

Findings: According to survey findings, there is a strong positive association between the relevant variables. The
results demonstrate that intentions of students to become social entrepreneurs were highly influenced by their levels of
relationship management, social awareness, and self-management. However, it is observed that self-awareness did not
significantly contribute to the inclination towards social entrepreneurship.

Implications & Recommendations: The findings of this study hold potential utility for academia and policymakers
aiming to foster social entrepreneurship among university students. Succeeding research endeavors could enhance the
understanding of social entrepreneurial intention by integrating contextual variables, thus providing a comprehensive
perspective on the phenomenon.

Contribution & Value Added: This study examines entrepreneurial intention within a distinct entrepreneurial
context, integrating the four dimensions of emotional intelligence into the realm of social entrepreneurship research.
Keywords: Relationship management; social awareness; self-awareness; self-management; social entrepreneurial
intention; sustainable growth
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1. Introduction

In recent years, the concept of social entrepreneurship has gathered increasing attention as a viable
avenue for addressing societal challenges while nurturing economic development ©. Rooted in the
philosophy of creating positive social impact, social entrepreneurship represents a dynamic domain where
individuals harness entrepreneurial principles to enact meaningful change. Amidst this evolving landscape,
understanding the underlying determinants of social entrepreneurial intention has emerged as a focal point
for researchers and practitioners alike €. Consequently, emotional intelligence (EI), characterized by the
capability to recognize, understand, and manage one's own emotions, as well as those of others, has garnered
considerable interest in various fields, including entrepreneurship [, Within the context of social
entrepreneurship, where empathy, resilience, and interpersonal skills are paramount, the role of emotional
intelligence in shaping entrepreneurial intentions warrants exploration.

Entrepreneurship significantly impacts economic growth, job creation, and reducing economic
inequality, making it highly relevant today [°. From an economic perspective, social entrepreneurship
contributes to job creation, particularly in underserved areas, thereby fostering local economies (Y. By
introducing innovative solutions and sustainable practices, social enterprises can enhance productivity and
resource optimization, stimulating broader economic growth. Additionally, the emphasis on social value
often leads to the development of products and services that traditional markets might overlook, further
driving economic diversification and resilience. On the social front, social entrepreneurship plays a crucial
role in community empowerment and social equity. Social enterprises aim to reduce social inequalities and
enhance the overall quality of life by equipping marginalized groups with essential skills, resources, and
opportunities 223 Chell, E., Nicolopoulou, K., & Karatas-Ozkan, M ®4 articulated that the innovative
nature of social entrepreneurship often brings about effective solutions to persistent social problems,
fostering a culture of innovation and collaboration within communities. This not only addresses immediate
social issues but also contributes to long-term societal development.

In understanding the drivers behind social entrepreneurship, the concept of entrepreneurial intention is
pivotal 4161 1t is vital in roles requiring customer interaction and enhances social interactions, mental and
physical health, job satisfaction, performance, and career success 1"2%, Research shows that individuals with
higher emotional intelligence perform better 1821, Therefore, entrepreneurial intention is defined as the
conscious state of mind that directs attention, experience, and action towards the objective of starting a new
business or venture 2223, This intention reflects a commitment to pursuing entrepreneurial activities and is
shaped by factors such as personal attitude, perceived behavioral control, and social norms. Entrepreneurship
involves generating ideas, recognizing, and exploiting opportunities to create societal value 24?°1, Cultivating
entrepreneurial thinking enhances the quality and quantity of entrepreneurs, fostering entrepreneurship ©27,
Entrepreneurial intention, a planned-oriented behavior, predicts the recognition of potential entrepreneurial
opportunities 2”281, Entrepreneurship comprises actions or behaviors, influenced by personality traits [ 291,
Since the Theory of Planned Behavior (TPB) is a psychological theory that links beliefs and behavior. It was
proposed by Ajzen, | B% as an extension of the Theory of Reasoned Action, which he developed with Ajzen,
I, & Fishbein, M B, It aims to explain how individuals come to engage in a particular behavior based on
their intentions, attitudes, and perceived control over the behavior. Consequently, emotional intelligence,
which assesses personality traits, involves understanding and responding to emotions to foster beneficial
relationships 4,

Furthermore, perceived behavioral control is a concept that describes how entrepreneurship education
can change students' beliefs about the challenges of beginning their own business 2. Since one's intentions
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are thought to be what motivates one to take a particular action, it makes sense to assess the impact of
educational initiatives on entrepreneurial behavior, which is defined as behavior geared toward starting a
business 3. However, the objectives of entrepreneurship education have changed over time, much as the
term "entrepreneurship” has undergone multiple definitions. The capacity to recognize and seize business
opportunities is seen by some definitions as a crucial component of entrepreneurship 4. Because specialists
undoubtedly endorse it, an entrepreneurial mentality is an important variable in entrepreneurship research B>
%1, In particular, in their study, Jiatong W, Murad M, Bajun F, Tufail MS, Mirza F, Rafig M " established a
relationship between the entrepreneurial mindset and more profound cognitive processes that indicate the
distinctive participation of entrepreneurial activities. The groundwork of entrepreneurial purpose is based on
cognitive adaptation, which is a crucial element in achieving desired results after engaging in business
activity 81,

The study of 2839 has investigated the impact of emotional intelligence on social entrepreneurial
intentions considering emotional intelligence as a single variable. Goleman has popularized the emotional
intelligence concept by providing four elements - self-awareness, self-management, social awareness, and
relationship management %, Even though emotional intelligence has four essential components, almost no
studies have examined the effect of each element on social entrepreneurial intention. Analyzing emotional
intelligence from a four-dimensional viewpoint helps us to understand whether the components are related to
social entrepreneurial intention or not.

By delving into this understudied intersection, our research seeks to contribute both theoretically and
practically by drawing three research questions- how do the elements of emotional intelligence (self-
awareness, self-management, social awareness, and relationship management) impact social entrepreneurial
intention among Bangladeshi students? what role does the cultural and socio-economic context of
Bangladesh play in shaping the impact of emotional intelligence on social entrepreneurial intention? and how
can educational institutions in Bangladesh leverage these findings to foster social entrepreneurial intentions
among students? Therefore, from a theoretical standpoint, this study aims to advance our understanding of
the mechanisms through which emotional intelligence influences individuals' propensity towards social
entrepreneurship. Empirically, our findings hold the potential to inform policymakers, educators, and
aspiring entrepreneurs on strategies to cultivate and nurture social entrepreneurial intentions among
Bangladesh's youth. Since it highlights the emotional and psychological factors that contribute to the
development of social enterprises in the long-run for ensuring sustainable development.

The remaining parts of this article are designed as follows: Section 2 provides a literature review and
relevant arguments against proper hypotheses development; Section 3 introduces the data and methodology;
Section 4 outlines the empirical findings and discussions along with potential implications; and lastly,
Section 5 delineates concluding remarks.

2. Literature Review and Hypotheses Development
2.1 Social Entrepreneurial Intention

The central concept of the theory of planned behavior revolves around the intention to carry out a
certain behavior Y, This intention is shaped by one's attitude towards the behavior, the influence of social
norms, and the perception of control over the behavior “H. When it comes to venture creation, immediate
determinants (cognitive factors) referred to as motivational precursors might impact an individual's
inclination towards entrepreneurship. Additionally, external circumstances like time limitations, task
complexity, and the sway of others (family, peers, mentors) could also sway an individual's choice to pursue
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entrepreneurship “2. The intensity of entrepreneurial aspirations tends to rise when cognitive traits are
viewed positively 71, Consequently, entrepreneurial intention reflects an individual's eagerness and readiness
to partake in entrepreneurial endeavors 3. Existing research widely validates the applicability of the theory
of planned behavior in predicting entrepreneurial intention 3, thus justifying its adoption as the theoretical
framework for understanding entrepreneurial intention in this study.

According to Mair, J.,, Robinson, J., & Hockerts, K ™1 social entrepreneurs are motivated
psychologically to gather information and ideas and create social enterprise plans. This is known as having a
social entrepreneurial intention. The desire of a person to launch a social enterprise or venture that identifies
social issues or promotes social change through creative solutions is referred to as such. It relates to
someone's desire to launch a social enterprise or firm to encourage social change using ingenuity. “3 Ajzen, |
asserts that the purpose of an individual to carry out a specific activity—in this case, the intention to start a
social enterprise that will have a positive impact on society—is the key component in the theory of planned
behavior. Social entrepreneurs work to address significant social issues such as poverty, social formation,
insufficient governmental assistance, and environmental issues in both developed and developing nations 31,
For instance, by addressing societal challenges and problems, Professor Muhammad Yunus and Fazle Hasan
Abed have changed the social structure in Bangladesh.

2.2 Emotional Intelligence

Emotional intelligence encompasses mental processes involving the recognition, handling,
comprehension, and regulation of both personal and others' emotional states to tackle challenges and govern
conduct. Within psychological discourse, the concept of emotional intelligence was introduced by Salovey, P.
& Mayer, J. D 8 and gained popularity through Goleman, D ™! influential work "Emotional Intelligence”.
Salovey, P. & Mayer, J. D 141 expressed emotional intelligence as "the capability to monitor one's own and
others' moods and emotions, to discriminate among them, and to use this data to guide one's thinking and
action." This nuanced definition outlined four interconnected dimensions: perception, assessment, and
expression of emotions; leveraging emotions to facilitate thinking; understanding and analyzing emotional
cues, employing emotional knowledge; and managing emotions 18, Subsequently, Goleman categorized
these dimensions from two perspectives based on awareness and application. The first perspective focused
on the "Self," highlighting the comprehension and regulation of one's own emotions (self-awareness and self-
management). The other perspective pertained to "Others," emphasizing the recognition of emotions and
fostering interpersonal connections (social awareness and relationship management). This study integrates
these four dimensions concerning social entrepreneurial aspirations.

2.3 Relationship Management

Relationship management refers to associating with others to create and sustain mutual relationships
[4049-501 1t js concerned with understanding own's emotions and emotions of others and the context for
building and maintaining positive relationships. People who score high in relationship management tend to
make changes together, lead to achieving higher-level goals, manage conflict effectively, motivate others
through persuasion, and empower collaboration and teamwork 552, It is perceived as a management feature
that makes use of conversation strategically. The Theory of Planned Behavior (TPB) posits that intention is
influenced by attitudes, subjective norms, and perceived behavioral control. Relationship management aligns
with the concept of perceived behavioral control, as effective RM skills enhance an individual's confidence
in their ability to mobilize resources and support for entrepreneurial ventures. This management focuses on
creating a partnership between a company and its patrons, rather than viewing the relationship as basically
transactional 3. Social entrepreneurs need to raise funds from relatives, friends, and financial institutions to
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start and grow a social venture 4. Here, relationship management is essential for the business to secure
money. To comprehend the need and take appropriate action to address social problems, social entrepreneurs
must also develop social ties with the community. Using the knowledge, we can form hypotheses:

H1. Relationship management has a positive role in social entrepreneurship intention.

2.4 Social Awareness

In the words of Robbins, S. & Hunsaker, P % social awareness is a personality attribute that is
concerned with comprehending and empathizing with others. Socially aware people can read a situation, feel
the mood of others, sense and understand other perspectives, interact with diverse people, and put themselves
in the shoes of others. Understanding other people's emotions, sentiments, behaviors, and situations and
being able to react appropriately are all parts of social awareness 52 5561, Social entrepreneurs are concerned
about social needs and provide unique solution to address this need. Socially aware people also can
sympathetically understand the viewpoint of others and act accordingly to maintain relations. Socially
mindful entrepreneurs can understand the customers' condition and trends 4. As social entrepreneurs are
empathetic to others, we perceive that they are also socially aware of others' feelings and emotions. Socially
conscious entrepreneurs may fit social entrepreneurial careers as they possess the same traits required to
understand social needs and unique solutions to address community problems. Hence, this awareness aligns
with subjective norms, as it reflects the social expectations and values related to addressing social issues.
Based on the given argument, we can suggest that

H2. Social awareness has a positive effect on social entrepreneurship intention.

2.5 Self-Awareness

Self-awareness is the conscious awareness of one's character, emotions, motivations, and desires. It
describes a person's capacity to realize the effects of their own emotions on both their personal lives and their
professional careers. Being self-aware allows a person to be aware of suppressing their feelings and emotions.
Self-aware and emotionally in touch, people are better at directing their own lives and behaviors 758,
Additionally, other traits are built on the foundation of this quality. Understanding one's own emotions
makes it difficult to manage or comprehend those of others. This quality makes a significant contribution to
an entrepreneurial business' success. Higher self-aware social entrepreneurs may grasp their gut instinct and
apply it to make wise judgments in difficult circumstances 58%°. Social entrepreneurs who are aware of
themselves may identify their assets and flaws and boldly handle their actions. High self-awareness allows
individuals to identify their passion for social issues and their capacity to contribute positively, thus fostering
a strong intention to engage in social entrepreneurship %63, For this reason, we think that one of the criteria
for becoming a social entrepreneur is having a better awareness of one's emotions and how they affect one's
life. So, it is suggested that:

H3. Self-awareness influences the intention to engage in social entrepreneurship positively.

2.6 Self-management

According to Robbins, S. & Hunsaker, P 0, self-management refers to a person's ability to comprehend
their emotions and control their sentiments to handle a circumstance. It is concerned with managing
emotions in a healthy way to control behaviors and adjust to changing conditions. People with higher scores
in self-management can execute their actions, thoughts, and moods flexibly to generate desirable outcomes.
Self-management is a way to be focused on the activity and behavior even in a situation that causes
distraction. It is the traits that help an employee experience and be greater productive in the workplace 2. A
good score in this dimension assists an entrepreneur in growing as a successful and advantageous
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entrepreneur ©264, Due to the dual nature of serving society and making a profit, social entrepreneurs have to
face turbulent situations where they need to be focused and determined to control their emotions and mood.
Entrepreneurs with high self-management attributes can observe and manage their emotions to tackle stress,
limiting burnout while driving a new venture B4, Therefore, this heightened sense of control and self-
efficacy fosters a positive attitude towards entrepreneurial activities, including social entrepreneurship.
Based on this, we can hypothesize that:

H4. The intention to engage in social entrepreneurship is positively impacted by self-management.

We may create the research framework shown in Figure 1 below based on the literature review and the
hypotheses taken into consideration for the study:

Relationship Management

H1

Social Awareness

H2

Social Entrepreneurial Intention

H3
Self-Awareness

Emotional Intelligence

H4

Self-Management

Figure 1: Research Framework of the Study

3. Data and Methodology

3.1 Sample and Measures

The primary objective of this study is to explore the impact of emotional intelligence on the inclination
towards social entrepreneurship. Given their potential as future social entrepreneurs, students were deemed
suitable participants for this investigation. Moreover, students, who often face immediate career aspirations,
offer a relevant cohort for scrutinizing aspirations towards social entrepreneurship 1. Samples were
obtained from students enrolled at public universities in Bangladesh. Surveys were distributed to students
during class sessions by a designated coordinator responsible for overseeing the administration and
collection of completed questionnaires. We distributed our survey to 500 students and received 400
completed responses, resulting in a response rate of 80%. This relatively high response rate indicates a strong
engagement from the participants, further supporting the reliability of our data. The data for this study were
collected over a period of three months, from September 2023 to January 2024. For participant recruitment,
we applied the two criteria: Inclusion Criteria included students currently enrolled in undergraduate or
graduate programs at Bangabandhu Sheikh Mujibur Rahman Science and Technology University
(BSMRSTU) who were willing to participate and provide informed consent voluntarily. Exclusion Criteria
included students who were not currently enrolled in any academic programs at BSMRSTU during the data
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collection period or those who declined to participate or did not complete the survey. While our sample was
drawn solely from BSMRSTU, we believe it is reasonably representative of the broader student population in
public universities in Bangladesh, as BSMRSTU hosts a diverse student body with individuals from various
locations across the country and abroad. However, we acknowledge that the findings may not be fully
generalizable to all public universities without further studies involving multiple institutions. Moreover, a
total of 400 students contributed information, and all samples were included in the analysis.

Yang, R., Meyskens, M., Zheng, C. & Hu, L ®lused a 6-item social entrepreneurship intention scale to
measure social entrepreneurship intention. Initially, a survey comprising two segments- demographic data
and measurement inquiries- was constructed. All the queries, originally formulated in English, were
extracted from prior research endeavors. Afterwards, 40 items from “° questionnaire were used to evaluate
the construct of emaotional intelligence (four dimensions, 10 items for each component). An experiment was
designed to test the validity of the questionnaire. This study investigated four independent factors and one
dependent variable using questionnaire items. Survey responses ranged from strongly disagree (coded as 1)
through disagree (2), neutral (3), agree (4), to strongly agree (5).

3.2 Conceptual Framework

Six items assessed the social entrepreneurial intention (SEI). “I am ready to do anything to be a social
entrepreneur that helps society” is an example of an item. It measures the degree of the respondent's
propensity to be a future social entrepreneur. 10 questions were evaluated under self-awareness (SE) variable.
One sample item was like, “I know when I am becoming angry.” It identifies an individual's level of
understanding about personal emotion and its impact on others. Again, 10 questions were measured under
self-management (SM) variable. A sample item was “I stay calm when I am the target of anger from others”.
The items measure the extent to which an individual manages his emotions to adjust to situations.
Furthermore, another 10 questions were assessed under social awareness (SA) variable. The items assess an
individual's understanding of others' feelings and empathize with their feelings. A sample item was “I know
the impact that my behavior has on others.” Finally, in the same way 10 questions were appraised under
relationship management (RM) variable. This variable measures how an individual understands emotions
and controls behavior to maintain mutual relations. A sample item was “I provide advice and emotional
support to others as needed.”

3.3 Respondent Demographic Profile

Table 1 provides a breakdown of the sample population used in the study by age and gender (Panel A
displays age and panel B illustrates gender). The age distribution demonstrated a majority of younger
participants, with those aged 21 years comprising nearly 35% of the sample. Cumulatively, participants aged
21 to 23 years accounted for approximately 79.3% of the sample, indicating a predominantly young
demographic. In terms of gender, males represented a significant majority, constituting 67.3% of the sample,
while females made up 32.8%. The total sample size for the study was 400 individuals, with all percentages
in both age and gender categories summing to 100%, ensuring complete representation of the sample data.
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Table 1: Sample demographic statistics

Age and Gender Frequency Percent Valid Percent Cumulative Percent

Panel A: Age

21 139 34.8% 34.8% 34.8%

22 106 26.5% 26.5% 61.3%

23 72 18.0% 18.0% 79.3%

24 51 12.8% 12.8% 92.0%

25 32 8.0% 8.0% 100.0%

Total 400 100.0% 100.0%

Panel B: Gender

Male 269 67.3% 67.3% 67.3%
Female 131 32.8% 32.8% 100.0%
Total 400 100.0% 100.0%

4. Results and Discussion

4.1 Measurement Model

Our study, conducted in Bangladesh, utilized the PLS-SEM approach with the Smart PLS-4 software [,
PLS-SEM is renowned for its adaptability, accommodating both reflective and formative measurement
models, and its efficacy in evaluating predictive outcomes (67-68). To address potential Common Method
Variance (CMV) issues, we conducted reliability tests to validate the accuracy of our results.

In judging the measurement model, we conducted analyses to evaluate reliability, convergent validity,
and discriminant validity. Initially, construct reliability was inspected using Cronbach's alpha, composite
reliability, and composite reliability procedures. Subsequently, the study employed Average Variance
Extracted (AVE) and cross-loading technigues to assess convergent validity, while discriminant validity was
assessed through the Fornell and Larcker criteria and the Heterotrait-Monotrait ratio (HTMT), as endorsed
by 1,

Moreover, we acknowledge the uncertainties inherent in our applied analysis. These may include
potential biases in self-reported data, the cross-sectional nature of the study which limits causal inferences,
and the exclusion of certain external factors that might influence social entrepreneurial intention.

4.2 Construct Reliability and Convergent Validity

Table 2 shows the construct and convergent reliability statistics. It is observed that all constructs
demonstrated high internal uniformity, with Cronbach's alpha values well above the recommended verge set
by 670 of 0.70. Specifically, the values ranged from 0.887 for SEI to 0.967 for SM, indicating strong
reliability across the constructs. The results for composite reliability also reflected robust construct reliability.
The constructs- RM, SE, SEI, SM consistently displayed composite reliability values above 0.90, signifying
excellent steadfastness. Furthermore, we then proceeded to evaluate construct validity by employing the
AVE. This metric gauge the proportion of variance accounted for by a construct, illustrating the ratio of the
cumulative variance explained by the construct to the variance due to measurement. According to the
observed results, the AVE values for all constructs exceeded the minimum criterion of 0.50 also proposed by
Hair, J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M %, suggesting satisfactory convergent validity.
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Values ranged from 0.627 for RM to 0.759 for SM. These results indicate that a significant portion of the
variance in the observed variables is accounted for by the latent constructs they are intended to measure.

Table 2: Construct and convergent reliability statistics

Variables Cronbach's alpha (rho_a) (rho_c) AVE
RM 0.942 1.013 0.944 0.627
SA 0.962 0.765 0.944 0.628
SE 0.945 0.940 0.948 0.647
SEI 0.887 0.904 0.915 0.644
SM 0.967 0.983 0.969 0.759

Notes: The rho_a and rho_c measure the reliability of constructs, rho_a (like Cronbach's alpha) focuses on the average correlation
among items, while rho_c (composite reliability) takes into account the factor loadings of items. AVE stands for Average Variance
Extracted.

In addition, conducting an assessment of convergent validity, we scrutinized each indicator item's factor
loading and cross-loading in relation to its associated latent construct. The results revealed substantial
loading of measurement items onto their designated constructs, with minimal loading on other constructs, as
evidenced by the cross-loading statistics demonstrated in Table 3. Moreover, all items demonstrated robust
factor loadings ranging between 0.701 to 0.937 on their respective constructs. Hence, we can assert
confidently that these measurement items effectively capture diverse latent factors.

Table 3: Cross-loading statistics

Convergent validity

RM SA SE SEI SM
RM1 0.809
RM2 0.786
RM3 0.811
RM4 0.866
RM5 0.828
RM6 0.789
RM7 0.725
RM8 0.768
RM9 0.750
RM10 0.777
SA1 0.758
SA2 0.876
SA3 0.707
SA4 0.937
SA5 0.804
SAG 0.814
SA7 0.767
SA8 0.751
SA9 0.701
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Convergent validity

RM SA SE SEI SM
SA10 0.808

SE1 0.796

SE2 0.793

SE3 0.771

SE4 0.858

SE5 0.736

SE6 0.782

SE7 0.832

SE8 0.848

SE9 0.771

SE10 0.847

SEI1 0.896

SEI2 0.869

SEI3 0.846

SEl4 0.780

SEI5 0.710

SEI6 0.706

SM1 0.851
SM2 0.896
SM3 0.885
SM4 0.882
SM5 0.836
SM6 0.895
SM7 0.868
SM8 0.851
SM9 0.843
SM10 0.905

4.3 Discriminant Validity

The data illustrated in Table 4 provides understandings into the discriminant legitimacy of the
constructs within the study, using two established methods: the Fornell-Larcker criterion (Panel A) and the
HTMT ratio (Panel B). Both methods are critical in ensuring that the constructs measured in the study are
distinct and do not overlap unduly, which is crucial for the reliability of any model involving multiple
constructs. In the Fornell-Larcker criterion, discriminant soundness is established if the square root of the
AVE for each construct (shown on the diagonal) is greater than the correlations among constructs (off-
diagonal values) [, The outcomes depict that all diagonal values exceed the off-diagonal correlation values
between constructs, which advocates that each construct is indeed distinct and contributes uniquely to the
model. This confirms strong discriminant validity as per the Fornell-Larcker criterion. Furthermore, the
HTMT ratio is another robust measure for assessing discriminant validity. According to the guidelines
provided by %7 an HTMT value below 0.85 indicates sufficient discriminant validity. The findings
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demonstrate that each HTMT value is below the 0.85 edge, indicating strong discriminant validity. The only
notable comparison is between SM and SA, which has an HTMT of 0.571. While this value is substantially
higher than the others, it remains well below the 0.85 threshold, thus still supporting discriminant validity.

Table 4: Discriminant validity statistics

RM SA SE SEI SM

Panel A: Fornell and lacker criteria

RM 0.792

SA 0.074 0.792

SE 0.127 0.029 0.804

SEI 0.182 0.11 0.101 0.802

SM -0.017 -0.454 0.075 0.079 0.871
Panel B: Heterotrait-Monotrait ratio (HTMT)

RM -

SA 0.071 -

SE 0.119 0.054

SEI 0.129 0.065 0.081

SM 0.066 0.571 0.087 0.07

4.4 Structural Model

The structural-model fit statistics depicted in Table 5 offer insights into the goodness-of-fit of the
saturated and estimated models used in the study. These statistics serve as indicators of how well the
hypothesized structural model aligns with the observed data. SRMR statistic measures the average standardized
discrepancy between the observed and predicted associations among variables. D_ULS and D G are
discrepancy statistics, with D_ULS representing the Unweighted Least Squares discrepancy and D_G
representing the Geodesic discrepancy. The chi-square statistic calculates the conversion between the observed
and expected covariance matrices. The NFI evaluates the proportionate improvement in fit by comparing the
specified model with a baseline model (typically a null model). The results show that the structural-model fit
statistics provide evidence regarding the adequacy of the hypothesized structural model in explaining the
observed data. Since Both models exhibit an SRMR value of 0.067. A lower SRMR value indicates a better fit,
suggesting that the structural models adequately capture the relationships among the variables. Consistency in
fit across various statistics suggests that the estimated model closely approximates the saturated model,
supporting its validity in explaining the relationships among the variables under investigation. Specifically,
similar to SRMR, both models display identical values for D_ULS and D_G, indicating consistent fit across
these measures. Meanwhile, both models demonstrate an NFI of 0.764, indicating that approximately 76.4% of
the variance in the observed data is accounted for by the structural model.

Table 5: Structural-model fit statistics

Saturated model Estimated model
SRMR 0.067 0.067
D_ULS 4.816 4.816
D G 2.959 2.959
Chi-square 4454.386 4454.386
NFI 0.764 0.764

Notes: SRMR, D_ULS and D_G, and NFI denote the standardized root mean square residual, the unweighted least squares
discrepancy, the Geodesic discrepancy, and normed fit index, respectively.
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Table 6 illustrates the hypothesis testing and path coefficients results. We applied a bootstrapping
technique, generating 5000 resamples, to evaluate the proposed hypotheses. The findings demonstrate that
relationship management (RM) (H1 hypothesis: RM->SEI) positively influences social entrepreneurial
intention (SEI) with a path coefficient of 0.149 and a p-value of 0.041<0.05, indicating statistical
significance. However, self-awareness (SE) (H3 hypothesis: SE->SEI) does not significantly influence SEI
with a path coefficient of 0.047 and a p-value of 0.485>0.05, indicating lack of statistical significance.
Meanwhile, social awareness (SA) (H2 hypothesis: SA->SEI) and self-management (SM) (H4 hypothesis:
SM->SEI) positively impacts SEI with a path coefficient of 0.376 and a p-value of 0.025<0.05 and 0.335 and
a p-value of 0.042<0.05, respectively, indicating significance of the statistics. Therefore, it is articulated that
RM, SA, and SM positively influence SEI. However, SE alone does not significantly impact SEI, as
indicated by the lack of support for Hypothesis 3.

Table 6: Hypothesis testing and path coefficient outcomes

Hypotheses Relations K " c T statistics P values Comments
H1 RM -> SEI 0.18 0.149 0.084 1.951 0.041 Supported
H2 SA -> SEI 0.068 0.376 0.145 1.134 0.025 Supported
H3 SE -> SEI 0.079 0.047 0.092 0.698 0.485 Not Supported
H4 SM -> SEI 0.108 0.335 0.103 1.469 0.042 Supported

Notes: u, w, and o signs indicate sample mean, path coefficients, and standard deviation, respectively. It is stated that if the p-value
associated with a hypothesis falls below the 5% threshold, it will necessitate the rejection of the null hypothesis.

Finally, Figure 2 and 3 show the graphical structural model and path coefficients of the study. The
graphical depiction of hypothesis testing aims to represent the relationships between different variables and
how they contribute to the hypothesis testing process. Path coefficient histograms in hypothesis testing
measure the strength and direction of the relationships between variables in a structural equation model
(SEM) ["¥l. An adjusted R? value of 66.6% in Figure 2 indicates that four independent variables explained
approximately 66.6% of dependent variable- SEI. In other words, the model with its chosen independent
variables describes about two-thirds of the total variance in the dependent variable. Furthermore, in the
investigation of the principal variables, namely RM, SA, SE, and SM each question pertaining to these
variables demonstrates substantial support for its corresponding principal variable at a statistically significant
level of 1%. The Figure 3 provides a visual representation of these coefficients, showing the distribution of
path coefficients across different paths in the model. The outcomes indicate most of the observations are
lying in the normal distribution range, evidencing the significance and relative strength of each path in the
model. In addition, the results validate the hypothesized relationships between variables and provide insights
into the underlying mechanisms driving the observed phenomena.
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4.5 Discussion

Studies on emotional intelligence and social entrepreneurship are scarce at this time. Understanding the
impact of emotional intelligence on social entrepreneurial intention has only been the subject of a few studies.
As far as we can tell, there is a gap in the body of knowledge about the effects of the four elements of
emotional intelligence on social entrepreneurship. Our study adds to the body of knowledge on social
entrepreneurial purpose since it includes all four elements of emotional intelligence. This study looked into
the effects of self-awareness, self-management, social awareness, and relationship management on the
intention to engage in social entrepreneurship. Bootstrapping analysis was used to examine the hypotheses.
Our results are consistent with the first, second, and fourth hypothesis, which were developed under the
presumption that RM, SA, and SM significantly improve social entrepreneurial intention. It implies that
students who are conscious of their own emotions and aware of how those feelings affect other people are
more likely to become social entrepreneurs in the future.

Bangladesh has a collectivist culture where interpersonal relationships and community well-being are
highly valued. This cultural backdrop aligns well with our finding that relationship management (RM)
significantly improves SELI. In a collectivist society, the ability to manage relationships effectively is crucial
for mobilizing support and resources for social entrepreneurial ventures. Furthermore, Bangladesh faces
several socio-economic challenges, including poverty, unemployment, and social inequality. These issues
create a fertile ground for social entrepreneurship, as there is a pressing need for innovative solutions to
address these problems. Our findings that social awareness (SA) and self-management (SM) significantly
improve SEI can be attributed to the heightened sensitivity and proactive attitude of students towards these
societal challenges. Therefore, students in Bangladesh who are who excel in relationship management,
socially aware, and can manage their emotions effectively are better equipped to recognize social needs and
take initiative in addressing them through entrepreneurial activities. Our outcomes are consistent with the
findings of %78, This alignment underscores the robustness and validity of our research, reinforcing the
conclusions drawn by these previous studies. However, Hockerts, K ! reported contrasting findings.

One favorable argument stemming from these findings is the emphasis on emotional intelligence as a
critical determinant of SEI. By recognizing and understanding their own emotions and how they impact
others, students can cultivate the interpersonal skills necessary for effective social entrepreneurship (%8,
This underscores the importance of fostering emotional intelligence among aspiring entrepreneurs, as it not
only enhances their personal development but also equips them with the tools needed to navigate complex
social issues and drive positive change in society. By incorporating curriculum elements that promote
relationship management, social awareness, and self-management skills, educational institutions can
empower students to harness their emotional intelligence for social entrepreneurship 481, An expanding
body of research 5881 corroborates the notion that schools significantly contribute to the readiness of all
students for both academic achievement and success in life. This occurs particularly when educational
institutions prioritize competencies such as self-awareness, effective decision-making, goal setting, problem-
solving abilities, and fostering positive and enduring relationships with others. This not only benefits
individuals in their entrepreneurial endeavors but also contributes to broader societal goals such as economic
development and social progress.

In addition, the confirmation of the hypothesis- relationship management plays an influential role in SElI,
underscores the importance of interpersonal dynamics and network-building in the realm of social
entrepreneurship. It suggests that the capacity to cultivate and maintain meaningful relationships with
stakeholders, collaborators, and community members significantly shapes one's intention to engage in social
entrepreneurial endeavors. This finding aligns with the growing recognition of the social and relational
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aspects of entrepreneurship, emphasizing the interconnectedness between individual actors and the broader
ecosystem in which they operate 2% 89921 Hence, to encourage and promote social entrepreneurship among
students, teamwork and collaboration should be encouraged to understand others' behavior and emotions and
learn how to build and maintain positive relationships.

However, another claim asserted that self-awareness influences social entrepreneurial intention
favorably. Our results did not support this theory. In Bangladesh, while there is a growing emphasis on soft
skills, the current educational system may not yet fully integrate emotional intelligence training, particularly
self-awareness, into its curriculum. Students may receive more explicit training and encouragement in skills
such as relationship management and social awareness, which are directly applicable to collaborative and
community-focused activities. This might explain why self-awareness does not show a significant
relationship with SEI, as it is less emphasized. This particular finding prompts us to delve deeper into
understanding the complexities of self-awareness and its role in shaping entrepreneurial intentions,
particularly in the context of social entrepreneurship 3%, It demonstrates that pupils who effectively control
their emotions in trying circumstances won't inevitably end up as social entrepreneurs. Hockerts, K "®! found
similar results in his study on the impact of social entrepreneurship education on the formation of
entrepreneurial intentions in students.

4.6 Practical Implications

Our research provides several practical contributions to the understanding of emotional intelligence (EI)
and its impact on social entrepreneurial intention (SEI) among students in Bangladesh. Given the scarcity of
studies examining this relationship, our work addresses a significant gap in the existing literature by
incorporating all four elements of emotional intelligence: self-awareness, self-management, social awareness,
and relationship management. Through bootstrapping analysis, we investigated the effects of these elements
on SEl, yielding results that have both academic and practical implications in the ground of enhancing social
entrepreneurship education, addressing socio-economic challenges, promoting relationship management,
contextualizing emotional intelligence training, and bridging research and practice.

Firstly, the outcomes suggest that educational institutions and training programs aimed at fostering
social entrepreneurship should prioritize the development of emotional intelligence competencies,
particularly SA, SM, and RM. Integrating emotional intelligence modules into entrepreneurship courses and
workshops can enhance students' readiness and intention to pursue social entrepreneurial ventures. Secondly,
since encouraging teamwork and collaborative group tasks within classroom settings, also articulated by 2
%I facilitates not only the understanding of others' emotions but also enhances self-awareness. Consequently,
educational institutions should contemplate the development of courses and programs that foster social
entrepreneurship as a viable career path. Offering students opportunities to engage in part-time work within
newly established start-ups can equip them with the skills to navigate complex and ever-changing scenarios
with confidence. Thirdly, government agencies, NGOs, and other organizations involved in entrepreneurship
development initiatives can tailor their programs to include components focused on enhancing emotional
intelligence skills among aspiring social entrepreneurs. Finally, policymakers and advocates for social
entrepreneurship can use the findings to inform policy development and advocacy efforts aimed at promoting
a conducive ecosystem for social innovation. Advocating for the integration of emotional intelligence
education in school curriculum, promoting research on the intersection of emotional intelligence and social
entrepreneurship, and incentivizing investments in emotional intelligence training programs can contribute to
nurturing a thriving community of socially conscious entrepreneurs.
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5. Conclusions

In recent years, students worldwide have been motivated to make a difference, and thus they seek ways
to help transform society for the better. Students who have higher intentions to be social entrepreneurs are
morally empathetic and socially responsive. They are inclined to be engaged in social enterprises to make an
impact on the community. Humans have social entrepreneurial intentions, which are psychological
tendencies that drive them to learn about, develop, and implement social venture plans. This is emerging as a
long-term solution that combines social and economic benefits. This study looked at how emotional
intelligence affects Bangladeshi recent graduates' intentions to pursue social entrepreneurship. This study
observed that three of the four components of emotional intelligence- self-management, social awareness,
and relationship management- were discovered to be the factors that determine whether someone will pursue
a social entrepreneurial endeavor. Even though self-awareness was favorably connected to engage in social
entrepreneurship, however, it was not a crucial, determining factor. The rationalization of the components
that influence social entrepreneurial inclinations is sufficient since 66.6% of the adjusted R? value supports
the perfect formulation of model that delineates acceptable relationship between emotional intelligence and
social entrepreneurial intention.

Moreover, the findings of the article shed light on the critical role of emotional intelligence in driving
intentions toward social entrepreneurship. By spotting the significance of emotional intelligence
competencies and integrating them into educational and support programs, stakeholders can foster a vibrant
ecosystem conducive to social innovation and positive societal impact.

The article's findings, particularly the non-significant association between self-awareness and social
entrepreneurial intention, highlight the need for further research to explore the nuanced dynamics of
emotional intelligence in the context of social entrepreneurship. Future studies could delve deeper into
understanding the underlying mechanisms and boundary circumstances that moderate the nexus between
emotional intelligence components and social entrepreneurial intentions, considering cultural, geographical,
contextual, and individual differences. In addition to this concept, upcoming study could also examine the
impact entrepreneurial education on empowering the emotional intelligence components to social
entrepreneurial intentions. Furthermore, we recommend that future research may use longitudinal data and
expand the sample to include multiple universities, thereby enhancing the robustness and generalizability of
the results.

Funding Information

This project was supported by INTI International University, Malaysia and partially supported by the
self-fund of the authors

Data availability statement
Data will be provided upon request

Disclosure of interest
Authors are declaring there is no Conflict of Interest.

16



Environment and Social Psychology | doi: 10.59429/esp.v9i9.2784

References

1.

2.

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

Kickul, J., & Lyons, T.S. (2020). Understanding Social Entrepreneurship: The Relentless Pursuit of Mission in an
Ever Changing World (3rd ed.). Routledge. https://doi.org/10.4324/9780429270406

Phillips, W., Lee, H., Ghobadian, A., O’Regan, N., & James, P. (2015). Social Innovation and Social
Entrepreneurship: A Systematic Review. Group & Organization Management, 40(3), 428—-461.
https://doi.org/10.1177/1059601114560063

Amanatidou, E., Tzekou, E.-E., & Gritzas, G. (2024). Successful Niche Building by Social Innovation in Social
Economy Networks and the Potential for Societal Transformation. Journal of Social Entrepreneurship, 15(1), 206—
235. https://doi.org/10.1080/19420676.2021.1952478

Gonzalez-Ruiz, J. D., Mar B-Rodr fuez, N. J., & Weber, O. (2024). New insights on social finance research in the
sustainable development context. Business Strategy & Development, 7(1), e342.
https://doi.org/https://doi.org/10.1002/bsd2.342

Miiller, M., Vasekova, V., & Kro€il, O. (2024). Entrepreneurial solutions to social problems: philosophy versus
management as a guiding paradigm for social enterprise success. Journal of Small Business and Enterprise
Development, 31(1), 31-54. https://doi.org/10.1108/JSBED-04-2023-0174

Gazi, M. A. I, Miah, S., Masud, A. A., Hossain, A. I., & Rahman, M. K. (2023). Contribution of the Banking
Sector to Entrepreneurial Development: Paradigm Interventions and Enterprise Proliferation. 1JMS, 16(3), 647-665.
Odame, C., Pandey, M., & Pathak, P. (2020). Emotional Intelligence and Its Importance in Sustainable
Development of Human Resources: A Conceptual Model. In S. Vanka, M. B. Rao, S. Singh, & M. R. Pulaparthi
(Eds.), Sustainable Human Resource Management: Transforming Organizations, Societies and Environment (pp.
273-287). Springer Singapore. https://doi.org/10.1007/978-981-15-5656-2_17

Singh, N., & Kovid, R. K. (2023). Women Entrepreneur’s Emotional Intelligence and Firm Performance:
Mediating Role of Networking Competencies. FIIB Business Review, 23197145231184308.
https://doi.org/10.1177/23197145231184307

Zhang, W., & Adegbola, O. (2022). Emotional intelligence and public relations: An empirical review. Public
Relations Review, 48(3), 102199. https://doi.org/https://doi.org/10.1016/j.pubrev.2022.102199

Yan, J., Huang, T., & Xiao, Y. (2023). Assessing the impact of entrepreneurial education activity on
entrepreneurial intention and behavior: role of behavioral entrepreneurial mindset. Environmental Science and
Pollution Research, 30(10), 26292-26307.

Haugh, H. (2005). A research agenda for social entrepreneurship. Social Enterprise Journal, 1(1), 1-12.
https://doi.org/10.1108/17508610580000703

Teasdale, S. (2010). How Can Social Enterprise Address Disadvantage? Evidence from an Inner City Community.
Journal of Nonprofit & Public Sector Marketing, 22(2), 89—-107. https://doi.org/10.1080/10495141003601278
Thompson, J., & Doherty, B. (2006). The diverse world of social enterprise. International Journal of Social
Economics, 33(5/6), 361-375. https://doi.org/10.1108/03068290610660643

Chell, E., Nicolopoulou, K., & Karatas-Ozkan, M. (2010). Social entrepreneurship and enterprise: International and
innovation perspectives. Entrepreneurship & Regional Development, 22(6), 485-493.
https://doi.org/10.1080/08985626.2010.488396

Koe Hwee Nga, J., & Shamuganathan, G. (2010). The Influence of Personality Traits and Demographic Factors on
Social Entrepreneurship Start Up Intentions. Journal of Business Ethics, 95(2), 259-282.
https://doi.org/10.1007/s10551-009-0358-8

Qiu, W., Zhang, J., Wu, H., Irfan, M., & Ahmad, M. (2021). The role of innovation investment and institutional
quality on green total factor productivity: Evidence from 46 countries along the “Belt and Road”. Environmental
Science and Pollution Research, 1-15.

Mayer, J., Roberts, R., & Barsade, S. (2008). Human Abilities: Emotional Intelligence. Annual Review of Psychol-
ogy, 59, 507-536.

O'Boyle, E. H., Humphrey, R. H., Pollack, J. M., Hawver, T. H., & Story, P. A. (2011). The relation between emo-
tional intelligence and job performance: A meta-analysis. Journal of Organizational Behavior, 32, 788- 818.
Ahmetoglu, G., Leutner, F. & Chamorro, P.T. (2011). EQ-nomics: Understanding the relationship between
individual differences in trait emotional intelligence and entrepreneurship. Personality and individual differences,
51(8), 1028-1033.

Gazi, M. A. I., Nahiduzzaman, Md., Harymawan, 1., Masud, A. A., & Dhar, B. K. (2022). Impact of COVID-19 on
Financial Performance and Profitability of Banking Sector in Special Reference to Private Commercial Banks:
Empirical Evidence from Bangladesh. Sustainability, 14(10), 6260. https://doi.org/10.3390/su14106260

Kidwell, B., Hardesty, D. M., Murtha, B. R., & Sheng, S. (2011). Emotional intelligence in marketing exchanges.
Journal of Marketing, 75: 78-95.

17


https://doi.org/10.4324/9780429270406
https://doi.org/10.1177/1059601114560063
https://doi.org/10.1080/19420676.2021.1952478
https://doi.org/https:/doi.org/10.1002/bsd2.342
https://doi.org/10.1108/JSBED-04-2023-0174
https://doi.org/10.1007/978-981-15-5656-2_17
https://doi.org/10.1177/23197145231184307
https://doi.org/https:/doi.org/10.1016/j.pubrev.2022.102199
https://doi.org/10.1108/17508610580000703
https://doi.org/10.1080/10495141003601278
https://doi.org/10.1108/03068290610660643
https://doi.org/10.1080/08985626.2010.488396
https://doi.org/10.1007/s10551-009-0358-8
https://doi.org/10.3390/su14106260

Environment and Social Psychology | doi: 10.59429/esp.v9i9.2784

22.

23.

24.

25.
26.

217.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.
40.
41.
42,
43.
44,
45,

46.
47.

Krueger, N. F. (2017). Entrepreneurial Intentions Are Dead: Long Live Entrepreneurial Intentions. In M.
Brannback & A. L. Carsrud (Eds.), Revisiting the Entrepreneurial Mind: Inside the Black Box: An Expanded
Edition (pp. 13-34). Springer International Publishing. https://doi.org/10.1007/978-3-319-45544-0_2

Yildirim, N., Cakir, O., & Askun, O. B. (2016). Ready to Dare? A Case Study on the Entrepreneurial Intentions of
Business and Engineering Students in Turkey. Procedia - Social and Behavioral Sciences, 229, 277-288.
https://doi.org/https://doi.org/10.1016/j.sbspro.2016.07.138

Chell, E. (2007). Social Enterprise and Entrepreneurship: Towards a convergent theory of the entrepreneurial
process. International Small Business Journal, 25, 5-23.

Kuratko, D.K. (2007). Corporate Entrepreneurship. Foundations and Trends in Entrepreneurship, 3(2), 151-203.
Krueger, N. (1993). The Impact of Prior Entrepreneurial Exposure on Perceptions of New Venture Feasibility and
Desirability. Entrepreneurship Theory & Practice, 18 (1): 15-30.

Krueger Jr, N.F., Reilly, M.D. & Carsrud, A.L. (2000). Competing models of entrepreneurial intentions. Journal of
business venturing, 15 (5-6), 411-432.

Tiwari, P., Bhat, A.K. & Tikoria, J. (2017). The role of emotional intelligence and self-efficacy on social entrepre-
neurial attitudes and social entrepreneurial intentions. Journal of Social Entrepreneurship, 8(2), 165- 185.

Rauch, A. & Frese, M. (2007). Let's put the person back into entrepreneurship research: A meta-analysis on the
relationship between business owners' personality traits, business creation, and success. European Jour- nal of work
and organizational psychology, 16(4), 353-385.

Ajzen, 1. (1985). From Intentions to Actions: A Theory of Planned Behavior. In J. Kuhl & J. Beckmann (Eds.),
Action Control: From Cognition to Behavior (pp. 11-39). Springer Berlin Heidelberg. https://doi.org/10.1007/978-
3-642-69746-3_2

Ajzen, |., & Fishbein, M. (1975). A Bayesian analysis of attribution processes. Psychological Bulletin, 82(2), 261—
277. https://doi.org/10.1037/h0076477

Alferaih A (2022) Starting a new business? Assessing university intentions towards digital entrepreneurship in
Saudi Arabia. Int J Inf Manag Data Insights 2:100087. https:// doi. org/ 10.1016/j. jjimei. 2022. 100087

Paliwal M, Rajak BK, Kumar V, Singh S (2022) Assessing the role of creativity and motivation to measure
entrepreneurial education and entrepreneurial intention. Int J Educ Manag 36:854-874.
https://doi.org/10.1108/IJEM-05-2021-0178

Wang M, Soetanto D, Cai J, Munir H (2022) Scientist or entrepreneur? Identity centrality, university
entrepreneurial mission, and academic entrepreneurial intention. J Technol Transf 47:119-146.
https://doi.org/10.1007/s10961-021-09845-6

Liao YK, Nguyen VHA, Chi HK, Nguyen HH (2022) Unraveling the direct and indirect effects of entrepreneurial
education and mindset on entrepreneurial intention: the moderating role of entrepreneurial passion. Glob Bus
Organ Excell 41:23-40. https://doi.org/10.1002/joe.22151

Mukhtar S, Wardana LW, Wibowo A, Narmaditya BS (2021) Does entrepreneurship education and culture
promote students’ entrepreneurial intention? The mediating role of entrepreneurial mindset. Cogent Educ 8.
https://doi.org/10.1080/2331186X.2021.1918849

Jiatong W, Murad M, Bajun F, Tufail MS, Mirza F, Rafiq M (2021) Impact of entrepreneurial education, mindset,
and creativity on entrepreneurial intention: mediating role of entrepreneurial self-efficacy. Front Psychol 12:3366.
https://doi.org/10.3389/fpsyg.2021.724440

Kusumojanto DD, Wibowo A, Kustiandi J, Narmaditya BS (2021) Do entrepreneurship education and environment
promote students’ entrepreneurial intention? The role of entrepreneurial attitude. Cogent Educ 8.
https://doi.org/10.1080/2331186X.2021.1948660

Tiwari, P., Bhat, A. K., Tikoria, J., & Saha, K. (2019). Exploring the factors responsible in predicting
entrepreneurial intention among nascent entrepreneurs. South Asian Journal of Business Studies, 9(1), 1-18.
Robbins, S. & Hunsaker, P. (2014). Training in Interpersonal Skills: TIPS for Managing People at Work. Pearson
Higher Education.

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes, 50,
179-211.

Lifén, F., Urbano, D. & Guerrero, M. (2011). Regional variations in entrepreneurial cognitions: Start-up intentions
of university students in Spain. Entrepreneurship and Regional Development, 23(3-4), 187-215.

Linan, F. & Rodriguez-Cohard, J.C. (2015). Assessing the stability of graduates’ entrepreneurial intention and
exploring its predictive capacity. Academia Revista Latinoamericana de Administracicn, 28(1), 77-98.

Mair, J., Robinson, J., & Hockerts, K. (2006). Social entrepreneurship. New York: Palgrave MacMillan

Zeyen, A., Beckmann, M., Mueller, S., Dees, J. G., Khanin, D., Krueger, N., ... & Zacharakis, A. (2013). Social
entre- preneurship and broader theories: Shedding new light on the 'Bigger Picture'. Journal of Social Entre-
preneurship, 4(1), 88-107.

Salovey, P. & Mayer, J. D. (1990). Emotional Intelligence. Imagination, Cognition, and Personality, 9(3), 185-211.
Goleman, D. (1995). Emotional intelligence. New York, NY, England.

18


https://doi.org/10.1007/978-3-319-45544-0_2
https://doi.org/https:/doi.org/10.1016/j.sbspro.2016.07.138
https://doi.org/10.1007/978-3-642-69746-3_2
https://doi.org/10.1007/978-3-642-69746-3_2
https://doi.org/10.1037/h0076477
https://doi.org/10.1108/IJEM-05-2021-0178
https://doi.org/10.1007/s10961-021-09845-6
https://doi.org/10.1002/joe.22151
https://doi.org/10.1080/2331186X.2021.1918849
https://doi.org/10.3389/fpsyg.2021.724440
https://doi.org/10.1080/2331186X.2021.1948660

Environment and Social Psychology | doi: 10.59429/esp.v9i9.2784

48.

49.

50.

51.

52.

53.

54.

55.

56.

57.

58.

59.

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

Mayer, J. D. & Salovey, P. (1997). What is emational intelligence? Emotional development and emotional intelli-
gence: Educational implications, 3, 31.

Payne, A., & Frow, P. (2005). A Strategic Framework for Customer Relationship Management. Journal of
Marketing, 69(4), 167-176. https://doi.org/10.1509/jmkg.2005.69.4.167

Zablah, A. R., Bellenger, D. N., & Johnston, W. J. (2004). An evaluation of divergent perspectives on customer
relationship management: Towards a common understanding of an emerging phenomenon. Industrial Marketing
Management, 33(6), 475-489. https://doi.org/https://doi.org/10.1016/j.indmarman.2004.01.006

Kozlowski, S. W. J., & llgen, D. R. (2006). Enhancing the Effectiveness of Work Groups and Teams.
Psychological Science in the Public Interest, 7(3), 77-124. https://doi.org/10.1111/j.1529-1006.2006.00030.x
Tasa, K., Sears, G. J., & Schat, A. C. H. (2011). Personality and teamwork behavior in context: The cross-level
moderating role of collective efficacy. Journal of Organizational Behavior, 32(1), 65-85.
https://doi.org/https://doi.org/10.1002/job.680

Changming, Y., Hongfang, G. & Lalin, J. (2001). Comparing ARP of IPv4 with neighbor discovery protocol of
IPV6.

Humphrey, R.H. (2013). The benefits of emotional intelligence and empathy to entrepreneurship. Entrepreneur-
ship Research Journal, 3(3), 287-294.

Decety, J., & Lamm, C. (2006). Human Empathy Through the Lens of Social Neuroscience.
TheScientificWorldJOURNAL, 6, 280363. https://doi.org/10.1100/tsw.2006.221

Denham, S. A. (2006). Social-Emotional Competence as Support for School Readiness: What Is It and How Do
We Assess It? Early Education and Development, 17(1), 57-89. https://doi.org/10.1207/s15566935eed1701_4
Rochat, P. (2003). Five levels of self-awareness as they unfold early in life. Consciousness and Cognition, 12(4),
717-731. https://doi.org/https://doi.org/10.1016/S1053-8100(03)00081-3

Scheick, D. M. (2011). Developing Self-Aware Mindfulness to Manage Countertransference in the Nurse-Client
Relationship: An Evaluation and Developmental Study. Journal of Professional Nursing, 27(2), 114-123.
https://doi.org/https://doi.org/10.1016/j.profnurs.2010.10.005

Woiceshyn, J. (2009). Lessons from “Good Minds”: How CEOs Use Intuition, Analysis and Guiding Principles to
Make Strategic Decisions. Long Range Planning, 42(3), 298-319.
https://doi.org/https://doi.org/10.1016/j.1rp.2009.05.002

Waddock Sandra and Steckler, E. (2013). Wisdom, Spirituality, Social Entrepreneurs, and Self-Sustaining
Practices: What Can We Learn from Difference Makers? In J. Neal (Ed.), Handbook of Faith and Spirituality in the
Workplace: Emerging Research and Practice (pp. 285-301). Springer New York. https://doi.org/10.1007/978-1-
4614-5233-1_18

Yitshaki, R., & Kropp, F. (2016). Motivations and Opportunity Recognition of Social Entrepreneurs. Journal of
Small Business Management, 54(2), 546-565. https://doi.org/10.1111/jsbm.12157

Bennett, T. (2007) (ed). Self-Management Academic Tip Sheet. Edith Cowan University.

Baron, R. A., & Markman, G. D. (2003). Beyond social capital: the role of entrepreneurs’ social competence in
their financial success. Journal of Business Venturing, 18(1), 41-60. https://doi.org/https://doi.org/10.1016/S0883-
9026(00)00069-0

Markman, G. D., & Baron, R. A. (2003). Person—entrepreneurship fit: why some people are more successful as
entrepreneurs than others. Human Resource Management Review, 13(2), 281-301.
https://doi.org/https://doi.org/10.1016/S1053-4822(03)00018-4

Yang, R., Meyskens, M., Zheng, C. & Hu, L. (2015) Social entrepreneurial intentions: China versus the USA-is
there a difference? Entrepreneurship and Innovation. 16 (4), 253-267.

Ringle, C., Da Silva, D., & Bido, D. (2015). Structural equation modeling with the SmartPLS. Bido, D., da Silva,
D., & Ringle, C.(2014). Structural Equation Modeling with the Smartpls. Brazilian Journal Of Marketing, 13(2).
Sarstedt, M., Hair, J. F., Ringle, C. M., Thiele, K. O., & Gudergan, S. P. (2016). Estimation issues with PLS and
CBSEM: Where the bias lies! Journal of Business Research, 69(10), 3998-4010.
https://doi.org/https://doi.org/10.1016/j.jbusres.2016.06.007

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2017). Treating Unobserved Heterogeneity in PLS-SEM: A Multi-
method Approach. In H. Latan & R. Noonan (Eds.), Partial Least Squares Path Modeling: Basic Concepts,
Methodological Issues and Applications (pp. 197-217). Springer International Publishing.
https://doi.org/10.1007/978-3-319-64069-3 9

Hair, J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017). PLS-SEM or CB-SEM: updated guidelines
on which method to use. International Journal of Multivariate Data Analysis, 1(2), 107-123.
https://doi.org/10.1504/IIMDA.2017.087624

Pallant, J. F. (2000). Development and Validation of a Scale to Measure Perceived Control of Internal States.
Journal of Personality Assessment, 75(2), 308-337. https://doi.org/10.1207/S15327752JPA7502_10

Dirgiatmo, Y. (2023). Testing The Discriminant Validity and Heterotrait—Monotrait Ratio of Correlation (HTMT):
A Case in Indonesian SMEs. In W. A. Barnett & B. S. Sergi (Eds.), Macroeconomic Risk and Growth in the

19


https://doi.org/10.1509/jmkg.2005.69.4.167
https://doi.org/https:/doi.org/10.1016/j.indmarman.2004.01.006
https://doi.org/10.1111/j.1529-1006.2006.00030.x
https://doi.org/https:/doi.org/10.1002/job.680
https://doi.org/10.1100/tsw.2006.221
https://doi.org/10.1207/s15566935eed1701_4
https://doi.org/https:/doi.org/10.1016/S1053-8100(03)00081-3
https://doi.org/https:/doi.org/10.1016/j.profnurs.2010.10.005
https://doi.org/https:/doi.org/10.1016/j.lrp.2009.05.002
https://doi.org/10.1007/978-1-4614-5233-1_18
https://doi.org/10.1007/978-1-4614-5233-1_18
https://doi.org/10.1111/jsbm.12157
https://doi.org/https:/doi.org/10.1016/S0883-9026(00)00069-0
https://doi.org/https:/doi.org/10.1016/S0883-9026(00)00069-0
https://doi.org/https:/doi.org/10.1016/S1053-4822(03)00018-4
https://doi.org/https:/doi.org/10.1016/j.jbusres.2016.06.007
https://doi.org/10.1007/978-3-319-64069-3_9
https://doi.org/10.1504/IJMDA.2017.087624
https://doi.org/10.1207/S15327752JPA7502_10

Environment and Social Psychology | doi: 10.59429/esp.v9i9.2784

72.

73.

74.

75.

76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

91.

92.

Southeast Asian Countries: Insight from Indonesia (Vol. 33A, pp. 157-170). Emerald Publishing Limited.
https://doi.org/10.1108/S1571-03862023000033A011

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant validity in variance-
based structural equation modeling. Journal of the Academy of Marketing Science, 43(1), 115-135.
https://doi.org/10.1007/s11747-014-0403-8

Lei, P.-W., & Wu, Q. (2007). Introduction to Structural Equation Modeling: Issues and Practical Considerations.
Educational Measurement: Issues and Practice, 26(3), 33—43. https://doi.org/https://doi.org/10.1111/j.1745-
3992.2007.00099.x

Padilla-Meléndez, A., Fern&ndez-Gamez, M. A., & Molina-Ganez, J. (2014). Feeling the risks: effects of the
development of emotional competences with outdoor training on the entrepreneurial intent of university students.
International Entrepreneurship and Management Journal, 10(4), 861-884. https://doi.org/10.1007/s11365-014-
0310-y

Rechberg, I. D. W. (2020). Emotional intelligence and knowledge management: A necessary link? Knowledge and
Process Management, 27(1), 15-24. https://doi.org/https://doi.org/10.1002/kpm.1625

Secundo, G., De Carlo, E., Madaro, A., Maruccio, G., Signore, F., & Ingusci, E. (2019). The Impact of Career
Insight in the Relation with Social Networks and Career Self-Management: Preliminary Evidences from the Italian
Contamination Lab. Sustainability, 11(21). https://doi.org/10.3390/su11215996

Wheeler, J. V, Carr, A. S., Cady, S. H., & Schumacher, L. (2020). Self-management and work performance: an
exploratory cross-cultural study. International Journal of Indian Culture and Business Management, 20(4), 510—
533. https://doi.org/10.1504/1J1ICBM.2020.108922

Yela Aranega, A., Del Val NUfez, M. T., & Castafd Sanchez, R. (2020). Mindfulness as an intrapreneurship tool
for improving the working environment and self-awareness. Journal of Business Research, 115, 186-193.
https://doi.org/https://doi.org/10.1016/j.jbusres.2020.04.022

Hockerts, K. (2018). The Effect of Experiential Social Entrepreneurship Education on Intention Formation in
Students. Journal of Social Entrepreneurship, 9(3), 234-256. https://doi.org/10.1080/19420676.2018.1498377
Bonesso, S., Gerli, F., Pizzi, C., & Cortellazzo, L. (2018). Students’ Entrepreneurial Intentions: The Role of Prior
Learning Experiences and Emotional, Social, and Cognitive Competencies. Journal of Small Business
Management, 56(S1), 215-242. https://doi.org/https://doi.org/10.1111/jsbm.12399

Garc B-Morales, V. J., Mart n-Rojas, R., & Garde-Sénchez, R. (2020). How to Encourage Social Entrepreneurship
Action? Using Web 2.0 Technologies in Higher Education Institutions. Journal of Business Ethics, 161(2), 329—
350. https://doi.org/10.1007/s10551-019-04216-6

Huerta, M. V, Carberry, A. R., Pipe, T., & McKenna, A. F. (2021). Inner engineering: Evaluating the utility of
mindfulness training to cultivate intrapersonal and interpersonal competencies among first-year engineering
students. Journal of Engineering Education, 110(3), 636—670. https://doi.org/https://doi.org/10.1002/jee.20407
Lim,D.T. ., Goh, K. W. ., Sim, Y. W. ., Mokhtar, K. ., & Thinagar, S. . (2023). Estimation of stock market index
volatility using the GARCH model: Causality between stock indices. Asian Economic and Financial Review, 13(3),
162-179. https://doi.org/10.55493/5002.v13i3.4738

Gimbert, B. G., Miller, D., Herman, E., Breedlove, M., & Molina, C. E. (2021). Social Emotional Learning in
Schools: The Importance of Educator Competence. Journal of Research on Leadership Education, 18(1), 3—-39.
https://doi.org/10.1177/19427751211014920

Stillman, S. B., Stillman, P., Martinez, L., Freedman, J., Jensen, A. L., & Leet, C. (2018). Strengthening social
emotional learning with student, teacher, and schoolwide assessments. Journal of Applied Developmental
Psychology, 55, 71-92. https://doi.org/https://doi.org/10.1016/j.appdev.2017.07.010

Weissberg, R. P., & Cascarino, J. (2013). Academic Learning + Social-Emotional Learning = National Priority. Phi
Delta Kappan, 95(2), 8-13. https://doi.org/10.1177/003172171309500203

Winter, S. M., & Kelley, M. F. (2008). Forty Years of School Readiness Research: What Have We Learned?
Childhood Education, 84(5), 260—266. https://doi.org/10.1080/00094056.2008.10523022

Maniriho, A. (2024). Satisfaction and academic performance of undergraduate economics students. Cogent
Education, 11(1), 2326707. https://doi.org/10.1080/2331186X.2024.2326707

Bruin, A., Roy, M. J., Grant, S., & Lewis, K. V. (2022). Advancing a Contextualized, Community-Centric
Understanding of Social Entrepreneurial Ecosystems. Business & Society, 62(5), 1069-1102.
https://doi.org/10.1177/00076503221121820

Khurana, I., & Dutta, D. K. (2021). From latent to emergent entrepreneurship in innovation ecosystems: The role
of entrepreneurial learning. Technological Forecasting and Social Change, 167, 120694.
https://doi.org/https://doi.org/10.1016/j.techfore.2021.120694

Rocha, A., Brown, R., & Mawson, S. (2021). Capturing conversations in entrepreneurial ecosystems. Research
Policy, 50(9), 104317. https://doi.org/https://doi.org/10.1016/j.respol.2021.104317

Scott, S., Hughes, M., & Ribeiro-Soriano, D. (2022). Towards a network-based view of effective entrepreneurial
ecosystems. Review of Managerial Science, 16(1), 157-187. https://doi.org/10.1007/s11846-021-00440-5

20


https://doi.org/10.1108/S1571-03862023000033A011
https://doi.org/10.1007/s11747-014-0403-8
https://doi.org/https:/doi.org/10.1111/j.1745-3992.2007.00099.x
https://doi.org/https:/doi.org/10.1111/j.1745-3992.2007.00099.x
https://doi.org/10.1007/s11365-014-0310-y
https://doi.org/10.1007/s11365-014-0310-y
https://doi.org/https:/doi.org/10.1002/kpm.1625
https://doi.org/10.3390/su11215996
https://doi.org/10.1504/IJICBM.2020.108922
https://doi.org/https:/doi.org/10.1016/j.jbusres.2020.04.022
https://doi.org/10.1080/19420676.2018.1498377
https://doi.org/https:/doi.org/10.1111/jsbm.12399
https://doi.org/10.1007/s10551-019-04216-6
https://doi.org/https:/doi.org/10.1002/jee.20407
https://doi.org/10.55493/5002.v13i3.4738
https://doi.org/10.1177/19427751211014920
https://doi.org/https:/doi.org/10.1016/j.appdev.2017.07.010
https://doi.org/10.1177/003172171309500203
https://doi.org/10.1080/00094056.2008.10523022
https://doi.org/10.1080/2331186X.2024.2326707
https://doi.org/10.1177/00076503221121820
https://doi.org/https:/doi.org/10.1016/j.techfore.2021.120694
https://doi.org/https:/doi.org/10.1016/j.respol.2021.104317
https://doi.org/10.1007/s11846-021-00440-5

Environment and Social Psychology | doi: 10.59429/esp.v9i9.2784

93. H&g, G., & Jones, C. (2021). Educating towards the prudent entrepreneurial self — an educational journey
including agency and social awareness to handle the unknown. International Journal of Entrepreneurial Behavior &
Research, 27(9), 82-103. https://doi.org/10.1108/1JEBR-10-2020-0668

94. Gazi, M.A.l., Nahiduzzaman, M., Shaturaev, J., Dhar, B.K., & Halim, M.A. (2022). Dynamic Nexus between
macroeconomic factors and CO2 emissions: Evidence from oil producing countries. Front. Environ. Sci.
10:1005814. doi: 10.3389/fenvs.2022.1005814

95. Gazi, M. A. |, Miah, S., Al Masud, A., Hossain, A. I., & Rahman, M. (2023). Contribution of the Banking Sector
to Entrepreneurial Development: Paradigm Interventions and Enterprise Proliferation. Interdisciplinary Journal of
Management Studies (Formerly known as Iranian Journal of Management Studies), 16(3), 647-665. doi:
10.22059/ijms.2022.338747.674962

96. Reza, M. S,, Gazi, M. A. |, & Doula, A. (2014). Socioeconomic impacts of women entrepreneurs in Bangladesh:
Challenges and anticipations. World Vision Journal, 13(1), 38-57.

Appendix- A

This survey is part of my research to find the influence of personality traits and emotional intelligence on
social entrepreneurial intention. Social entrepreneurship is doing business for a social cause. Information
provided here will be used for academic purposes and will remain confidential. | appreciate your active
participation and thank you in advance for your assistance and time.

Age: Gender: Male Female

Religion: Muslim Hindu Buddhists Christian

1. Do you intend to become an entrepreneur? Yes No
2. Are any of your family members (parents, grandfather, uncle, aunt, or sister) self-employed?
Yes No
3. Do any of your university classes train you to be an entrepreneur?
Yes No

Please use the following scale to rate each item: 1=strongly disagree, 2=Disagree, 3=Neutral, 4=Agree and
5=strongly agree

Code To what extent do you agree or disagree with the following statements?

SEI-1 I am ready to do anything to be a social entrepreneur that helps society.

SEI-2 My professional goal is to be a social entrepreneur.

SEI-3 I will make every effort to start and run my own venture that helps society.
SEI-4 | am very determined to create a venture that helps society in the future.

SEI-5 I have very seriously thought of starting a firm that helps society in some way.

SEI-6 I have the firm intention to start a social venture someday.
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Rank each statement as follows:

0 (Never) 1 (Rarely) 2 (Sometimes) 3 (Often) 4(Always)
SE-1 My feelings are clear to me at any given moment

SE-2  Emotions play an important part in my life

SE-3 My moods impact the people around me

SE-4 | find it easy to explain my feelings

SE-5 My moods are easily affected by external events

SE-6 I can easily sense when I’'m going to be angry

SE-7 I readily tell others my true feelings

SE-8 1 find it easy to describe my feelings

SE-9 Even when I'm upset, ’'m aware of what’s happening to me

SE-10

SM-1
SM-2
SM-3
SM-4
SM-5
SM-6
SM-7
SM-8
SM-9

SM-10

SA-1
SA-2
SA-3
SA-4
SA-5

SA-6

| am able to stand apart from my thoughts and feelings and examine them

I accept responsibility for my reactions

| find it easy to make goals and stick with them

I am an emotionally balanced person

| am a very patient person

I can accept critical comments from others without becoming angry

I maintain my composure, even during stressful times

If an issue does not affect me directly, I don’t let it bother me

I can restrain myself when | feel anger towards someone

I control urges to overindulge in things that could damage my well-being

I direct my energy into creative work or hobbies

I consider the impact of my decisions on other people

I can easily tell if the people around me are becoming annoyed
I sense it when a person’s mood changes

I am able to be supportive when giving bad news to others

I am generally able to understand the way other people feel

My friends can tell me intimate things about themselves
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SA-7 It genuinely bothers me to see other people suffer
SA-8 | usually know when to speak and when to be silent
SA-9 | care what happens to other people

SA-10 I understand when people’s plans change

RM-1 | am able to show affection

RM-2 | am able to manage relationships well

RM-3 | find it easy to share my deep feelings with others
RM-4 | am good at motivating others

RM-5 | am a fairly cheerful person

RM-6 It is easy for me to make friends

RM-7 People tell me I am sociable and fun

RM-8 1 like helping people

RM-9 Others can depend on me

RM-10 | am able to make someone else feel better if they are very upset
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